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Fire Prevention Special!

FIRE & SAFETY
Layman

235 Biesenthal Road, Pembroke
Office: 613-687-2896 
Mobile: 613-732-5320

www.laymanfireandsafety.com

Get a fire extinguisher with 
mounting bracket plus a smoke 
detector, ready to use. Serviced 
by a certified technician in 
compliance with the standards 
of the Ontario Fire Code.

32.50$
PLUS TAX
From now til October 14th.

Fire Prevention Week Is October 8th-14th.

Think of Fire Before it Starts.

Have your extinguisher ch
ecked

by a certified technician, and 

ensure you have a working smoke

detector on every floor of
 your

home. It could save your life.

3,000 Expected At
2006 Rural Ramble

Unique approach to marketing
the agricultural community

Arnprior
Chamber to 

Host Bank of
Canada Exec

   When you have an event that attracts Whip-Poor-Will Tea Room, Sebastopol 
3,000 people, you can call yourself a Heritage & Historic Society, Bonnechere 
marketing success! That is the number of Museum, The Meadow’s Unique Decor 
visitors expected to participate in the & Gifts, Tomlyn Farms, St. Michael’s 
12th Annual Rural Ramble, being held School and Bonnechere Caves & Bat 
throughout the Ottawa Valley, September Roost.
23rd and 24th. With 22 sites on the map,    Passes are $10 for the weekend. Kids 
there is a great variety of places and 12 and under are free.
attractions, sure to appeal to a varying    For more information, contact the 
audience. Ottawa Valley Tourist Association by 
   The Ramble is a self-guided tour of calling: 613-732-4364. They also have a 
agricultural industries around the area. It brochure available for download from 
is organized by the Ottawa Valley their website, as well as a list of local 
Tourist Association in conjunction with businesses who have the Rural Ramble 
the Agricultural Leadership Advisory newspaper available for pick-up.
Committee. 
   The following sites are on this year’s 
list: Ballintotas Alpacas, MacLaren 
Orchards, SS#2 Heritage School, Logos 
Land, Champlain Red Angus, Hugli’s 
Blueberry Ranch, Sunset Nursery, 
Pembroke Farmers Market, Ottawa 
River Power Corporation M.L. Moore 
Hydro Museum, Stonebrook Buffalo 
Farm, Mapleside Sugarbush, Frontier 
Trails Kids Camp, Gerber’s Nursery, 
Harmony Decor, Wilno Heritage Park, 

2007 Travel Guide
Deadline Approaching

   If you are a business that enjoys 
tourism revenues, you should be aware 
that the deadline to get into the 2007 
Travel Guide for the Ottawa Valley is 
September 29th. This is included with 
your OVTA membership. For more 
information, contact Heather Walker at 
the OVTA by calling: 613-735-3204, 
extension 456.

   The Greater Arnprior Chamber of 
Commerce (GACC) is hosting Donna 
Howard, Chief of Financial Markets of 
the Bank of Canada as a guest speaker 
on October 24th from 12noon - 2:00pm.
   Ms. Howard will be discussing 
Canada’s Monetary Policy Report that 
will be released October 19th which 
outlines the projected and past 
performance of the Canadian economy.  
Her talk will present the Report’s 
outlook on consumer spending and 
business investments, the growth 
potential and expected output of the 
Canadian economy and the potential 
effect of international developments, 
energy prices and inflation on Canada’s 
economic growth.
   While the venue has not yet been set 
for this event, reservations are currently 
being taken. To ensure you have the 
opportunity to hear this exceptional 
speaker, please contact the Greater 
Arnprior Chamber of Commerce by 
phone: 613-623-6817 or email:  
arnpriorchamberofcommerce@bellnet.ca.
   Please note that you do not have to be 
a member of the GACC to attend this 
event.



Renfrew County Catholic 
District School Board

The Catholic School Board has a slogan, 
“Schools to Believe in.” They have 
billboards and posters on several of their 
school properties. They have one outside 
their Board office. And, when you call 
the Board office, the message says 
“Thank you for calling the Renfrew 
County Catholic District School Board; 
schools to believe in.” If a school board 
can see the benefit of marketing, 
shouldn’t every business?

Ottawa Valley 
Waste Recovery Centre

OVWRC did a tremendous job with their 
booth at the Showcase in Petawawa. They 
had both mascots interacting with the 
public, they handed out recycling bags and 
had interesting information available. 
They even had a fleece sweater with a sign 
that read, “I was once a pop bottle!” They 
really worked their booth.

TheOttawaValley.com
Kudos to Shawn Gallant, owner of 
TheOttawaValley.com for organizing a 
benefit concert for the residents of 
Combermere. Shawn set up a website and 
almost single-handedly organized the 
entire event which raised nearly $6,000 in 
relief money. The Town of Petawawa 
donated the Civic Centre and MP Cheryl 
Gallant gave a speech at the event. What is 
even more amazing is that Shawn and 
Kristin managed to get married a week 
before the concert! Congratulations to 
TheOttawaValley.com, and to Shawn and 
Kristin! 

Great Ideas
Around Town

Runge Stationers, Stained Glass
Shoppe Change Locations

   Runge Stationers in Petawawa is in Petawawa. Kerri-Dawn and our 
looking to celebrate their ninth Petawawa staff are really looking 
anniversary with a whole new look...and forward to the opening.”
an entirely new location.    While renovations are taking place, 
   After eight years in their Victoria Street Runge Stationers encourages customers 
location, Runge Stationers has taken to visit their Pembroke location.
over the former Stained Glass Shoppe Stained Glass Shoppe Moves To Mall
building at 3177 Petawawa Boulevard.    Meanwhile, Hans Collmorgen has 
Renovations are currently underway, but moved his Stained Glass Shoppe up the 
owner, Rob Troutman, says he hopes to road to the Bridgeway Mall, in the same 
be able to open for October 1st. The new plaza as Scotiabank. The Stained Glass 
location will host more than 3,000 Shoppe is continuing to offer beginner 
square feet of retail space, and will bring classes and workshops which will be 
their classic line of Ashley furniture into resuming shortly. Hans encourages 
Petawawa. customers to drop by their new shoppe 
   “This location is going to give us the and reminds people about placing 
space to step-up our service capabilities custom orders for Christmas.

Business Invited To Join Job Fair

Pembroke: One of the Best
Places to Live in Canada!

   The MBI Employee Action Centre is Avenue in Pembroke. 
hosting a Job Fair on Wednesday,    Businesses interested in reserving a 
October 18th and is extending an table should contact Bonnie Schryer by 
invitation to local businesses who may phone at: 613-732-0071, or by email at: 
wish to take part. The Fair will run from mbiemployeeactioncentre@bellnet.ca.
10:00am to 2:00pm, and will be held at    Bonnie is at the Action Centre on 
the Action Centre, which is located at the Tuesdays and Wednesdays from 9:00am 
Knights of Columbus Hall, 170 Ellis to 3:00pm.

Congratulations to the following 
businesses and organizations who are  
celebrating milestones in 2006.

Womens Initiative Network (WIN)
Celebrating their 25th anniversary.

~
Renfrew County Plowing Match
Celebrating their 25th Anniversary.

If you are celebrating a milestone and 
would like to be listed in this category, 
send us an email: jenn@fwdthink.net.

Celebrating

   MoneySense has listed Pembroke as Cornwall (19th), Belleville (36th)and 
one of the best places to live in Canada, Trois-Rivieres (70th). Pembroke beat out 
according to an April 2006 article in such cities as Kamloops, Montreal, St. 
their magazine. John and Cape Breton. Leamington, 
   Pembroke ranked 72nd on the list - an Ontario was ranked #1. 
amazing achievement for a small rural    The survey included real estate prices, 
municipality. Other municipalities of economic diversity, income, weather, the 
note were: Ottawa-Gatineau (18th), option to walk to work and other factors.

Four months. Four issues.
subscribers. 1,057

And, we’re just getting started!



   Enterprise Renfrew County is hosting 
a series of workshops in the next eight 
weeks that business owners and 
potential entrepreneurs may find 
interesting.

November 1, 2006 (6:30-9:30pm)
Get Your Annual Financial Physical - 
Find Out How Healthy Your Credit is.
This workshop is designed to help you 
learn what the lending institutions look 
at when approving you for credit and 
how that affects your interest rates.
   For more information, contact Colleen 
Sadler at 

 csadler@countyofrenfrew.on.ca. 

October 4, 2006 (6:30 - 9:30pm)
Introduction to Entrepreneurship

For anyone thinking about what is 
involved in starting a business, this 
workshop is for you! It is a “snapshot” 
of eight areas you should start thinking 
about when launching a business.

October 11, 2006 (6:30 - 9:30pm)
Tips & Tools for Effective Advertising
Learn how to plan your marketing 
approach, commit to managing your 
business soundly and plan for success.

October 18, 2006 (6:30 - 9:30pm)
Writing an Effective Business Plan

Join us and for this session that will 
provide provide you with an overview 
and understanding of the purpose and 
components of a business plan, and how 
marketing, operations, and finance are 
inter-related.

613-432-6848, 613-735-8224, 
or:

County Offers 
Business 

Workshops

Nomination
Deadline

Arnprior BIA 
Fall Festival

Arnprior Fall
Home Show

   Ottawa Valley Business will be adding OVB for $10 per listing, or the same 
a new feature to the newsletter in the person can list five listings for the price 
next few months that will focus on of four ($40).
commercial real estate.    Listings will be displayed as follows:
   There are many commercial places for 
sale and rent throughout Renfrew 
County, and Ottawa Valley Business 
hopes to provide a forum in which to 
promote those opportunities. As OVB is 
a business-focused publication with 
more than 1,000 subscribers, there is a 
good opportunity to reach business-
minded people and show them what is 
available on the commercial market.    For more information on advertising in 
   Anyone who has a commercial space this section, contact Jennifer Layman at: 
or business for sale or rent, is invited to jenn@fwdthink.net.
list the property in the October issue of 

Tecumseh Car Wash - Windsor                         
$529,000
Building and land for sale. High traffic location at 
County Road 42 & Odessa. Four bays with heated 
floor. Four heavy duty vacuum systems. Zoned CM-
3 for many uses.

Contact Annette Smith for financials.
519-000-0000 / annette@domainname.com

Sweet Appointed
To AMO Board

   Renfrew County Warden, Bob Sweet, 
has been appointed to the Board of 
Directors for the Association of 
Municipalities of Ontario (AMO).
   AMO is a non-profit organization 
representing almost all 445 municipal 
governments in Ontario, and advocates 
to upper tier levels of government on 
behalf of municipalities. 
   For more information on Association 
of Municipalities of Ontario and what 
they do, check out their website at:  
www.amo.on.ca

Commercial
Real Estate

ABOUT THE PUBLICATION

Ottawa Valley Business is a free newsletter, 
published by Forward Thinking - marketing, 
advertising and public relations. OVB focuses 
on the business environment in the Ottawa 
Valley, and is distributed on  the 15th day of 
each month.

CONTENT & SUBMISSIONS

Content for OVB is written and approved by 
Forward Thinking. Inclusion in the Milestones 
section is free of charge. The submission 
deadline is the 5th day of each month.

HOW TO SUBSCRIBE

Ottawa Valley Business is available to anyone. 
If you wish to be placed on the distribution list, 
send an email to: jenn@fwdthink.net. Back 
issues are available at: www.fwdthink.net.

ADVERTISING

Advertising opportunities are available in OVB 
as follows:

One Column Ad..................................$50/issue
Two Column Ad...............................$100/issue
Three Column Ad.............................$150/issue
Business Real Estate.........................$10/listing

CONTACT

For more information, contact Jennifer 
Layman, owner of Forward Thinking.

162 Pembroke Street West, Suite 2
Pembroke, Ontario  K8A 5M8

Phone: 613.732.7774
jenn@fwdthink.net
www.fwdthink.net

2006 is an election year and the 
deadline for nominations is 
September 29th. If you are interested 
in running for local government, 
check with your municipality for 
filing details and requirements.

Sponsored by the Arnprior Business 
Improvement Area, the Arnprior Fall 
Festival attracts large crowds for free  
entertainment, food and a stroll 
through the downtown core. The 
Festival is being held this year on 
October 7th. For more information, 
contact the Town of Arnprior by 
calling: 613-623-4231.

The Arnprior Fall Home Show is 
being held at the Arnprior Shopping 
Mall at the end of September. 

Dates and times are as follows:

Thurs., Sept. 28 
Fri., Sept. 29th (9:00am-9:00pm)
Sat., Sept. 30th (9:00am-6:00pm)

(9:00am-9:00pm)



By Jennifer Layman to get the media’s interest in their events community. Then ask if they would like 
jenn@fwdthink.net and happenings, and feel slighted for a you to continue, or would they prefer to 

variety of reasons. However, in most have the particulars by email.
cases, the reason they aren’t getting The media doesn’t create the news   In the past four months of talking with 
coverage is because they don’t really    There are times when stories make business owners and organizational 
understand how the media operates. headlines even though they don’t seem leaders, one of the most common 
Having worked in the media for a dozen very newsworthy. But maybe that day, the questions I get is about media coverage. 
years, here are some tips to help you reporter’s car broke down and they missed People are frustrated that they can’t seem 
improve your media relations. a story, so something that wouldn’t 
The media does not have to cover you normally be covered, ended up making the 

six o’clock news. It also happens the other 
way, where a major accident at midnight 
can push all previously scheduled stories 
to a later time. The media doesn’t create 
the news, they report it. Sometimes that 
can be unpredictable.

 Do some legwork
   Back to the shoes story. If you are 
carrying a line of shoes made by a local 
shoemaker, have a sheet of background 

   The fact that you are carrying a new information for the media. Maybe he 
line of shoes is not news. However, if comes from a family of shoemakers and 
that new line of shoes comes from a once made shoes for the Queen? Maybe 
local shoemaker, that could be news. The he trained under a famous person? 
information has to be “newsworthy” or  Maybe he made shoes entirely from 
interesting enough to the general public, recyclable materials? Any bit of extra 
not just to your customers. information you can provide is helpful. 

You don’t get media coverage based You never know how those facts may 
on the size of your advertising budget tie-in to another story in the back of a 

   Contrary to popular belief, the size of reporter’s mind.
your advertising budget has nothing to Be nice
do with getting media coverage. If your    It seems trite to say this, but be nice to 
event didn’t get covered, it’s not because reporters. Do what you can to make their 
of how often you advertised last month.. job easier. Have people available on time, 

Treat the media like a customer be organized and be thankful for their 
   When you submit a press release, or call time.    
the media, don’t tell them this is the best     In the end, it is your responsibility to 
thing they’ll ever cover, because it isn’t. promote your business or organization.
Instead, tell them you think you have    That’s a job that should definitely be 
something that may appeal to the taken seriously.

   It does not matter who you are, or what 
organization you represent, the media is 
not bound to give you coverage. In fact, 
telling the media they have to cover you, 
or assuming they will, is one of the most 
critical mistakes you can make. If you 
want to control how and when you hit 
the press - buy advertising.

While it may be ‘news’, 
it may not be ‘newsworthy’

ARE YOU READY FOR SOME FORWARD THINKING?

     As A Matter
         Of Fact...

Liquor and beer outlets sold nearly 
$16.8 billion worth of alcoholic 

beverages during 2004-05.

Wine sales were up 6.5% in 2004-05 
from the previous year, more than 

twice the increase of beer and spirits.

In terms of dollar value, beer 
captured 50.4% of sales, wine 

accounted for 25.2%, and spirits 
accounted for 24.3%.

On a per capita basis, $638.60 was 
spent on alcohol in 2004-05.

In the past 10 years, sales of imported 
beer have increased at an annual rate 
of 18.6% on average: nearly six times 
the growth rate of domestic brands.

Red wines accounted for 54% of all 
wine sales in Canada in 2004-05. 

White wines had 32% of the market. 
More than 80% of all red wines sold 
in Canada were from other countries.

Three-quarters of all liqueurs sold in 
Canada are imported products. This 

ratio climbs to 85% for brandy.

Whisky type products (whisky, 
scotch and bourbon) accounted for 
almost 30% of all spirits sales in 

Canada in 2004-05. More than 70% 
of these were Canadian products.

Source: Statistics Canada

Understanding The Role of the Media
How good are your media relations?
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